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Partnering with the
Golden Globe Sailing Race

Over

150 Viewers globally in
Million Over 120 Countries

Sailing events appeal to a high-income, educated
demographic, with 43% of spectators earning
$100,000+ annually and 68% holding advanced
degrees. This is a perfect match for brands targeting

high-net-worth individuals who value quality, luxury, and
sustainability.

CORE DEMOGRAPHIC

Be Part of the World’s Most * Male |
Challenging Sporting Event » Generation Xand Y




- _ Following the race, Kirsten earned many awards and
240,000 people visited the race village accolades as a result of her win. Some of these

in the two weeks before the start. include The 2023 Rolex World Sailor of the Year, Sailor
of the Year and Outstanding Achievement of the Year
at the British Yachting Awards, Sportswoman of the
Year at the SA Sport Awards and The Cruising Club of
America's prestigious Blue Water Medal. The race itself
won Event of the Year at the British Yachting Awards.

\ The 17* Annual

SA Sport Awards

233 days

20 hours

: South African Kirsten (A : ; BRITISH
43 minutes Neuschafer crossed the finish AT % A . - X%.:KIJI!)%G
47 ceconds . line as the winner. Z |} v e 2023
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https://www.sailing.org/2023/11/14/slingsby-and-neuschafer-crowned-2023-rolex-world-sailor-of-the-year-at-world-sailing-awards-in-malaga/
https://www.britishyachtingawards.com/
https://cruisingclub.org/news/2024-awards
https://www.britishyachtingawards.com/

Sustainability is at the
heart of the G°G°R

We see the GGR as an illustration of sufficiency, frugality, and slowness. In

The Global Globe Race places sustainability at
its core, with boats powered by renewable

a world where sobriety is becoming a necessity to reduce our dependence energy sources like wind and solar, and a strict

on fossil fuels, sobriety is an immediate response to technology, which policy against single-use plastics.

requires a longer development time, and can involve negative

consequences. Your brand will be seen as a leader in green
. , L innovation and environmental

66% of global consumers said they're willing to responsibility, appealing to eco-conscious

pay more for sustainable brands. consumers worldwide.

QUALITY

EDUCATION 13 14 Loy

17 PARTNERSHIPS

ACTION WATER FOR THE GOALS
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Exceptionally Fine Coverage of the SoCal Lufestyle

Colm Walker to be Featured in Discover Magazines
Leading Up to Golden Globe 2026 Race

San Diego's own Colm Walker is making waves in the sailing world and is set to be
a key figure in the upcoming Golden Globe 2026 race. Featured on the cover of
Discover Magazines' January 2025 issue, the local adventurer is garnering attention
for his ambitious preparations for this solo, non-stop round-the-world race.
As the race draws nearer, Discover e huny cevsref] e Y
Magazines will offer ongoing coverage ;
of Colm'’s journey, following him through
the intense preparations, the challenges
of the race itself, and his eventual

return home to San Diego. This
multi-year partnership will give readers
a unique, insider's perspective on what it
takes to compete in one of the world's - -
most grueling maritime events. Expect exclusive \CHn : o mtc}?f&ﬁn}fn‘gﬁm
stories and behind-the-scenes access to one of ; R

San Diego's most inspiring athletes as he takes —
on the Golden Globe 2026. 4 Check out the January issue
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https://online.publicationprinters.com/html5/reader/production/default.aspx?pubname=&edid=af31cb40-e246-446d-aa74-27d84a266456
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2022 Press Statistics

137M Reach
705 Social Echo

83.5M Reach
3 Social Echo
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45.7M Reach
n p r 48.1k Social Echo

68.7M Reach

NEW YORK POST 4.71k Social Echo

61.4M Reach
411 Engagement

161M Reach
84k Social Echo
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Age & gender ()

- 2022 Social Exposure r K

+ Page Likes 66,480
+ Organic Reach 3,173,953
* Page Visits 2,438,031

* Total Followers 28,363

- Reach 1,095,128
- Page Visits 126,163 v —— =l mil BN BH =

18-24 25-34 35-44 45-54 55-64 65+
+ Total Followers 11,300 «  Subscribers 21,000 B women [l Men
29.4% 70.6%
* Impressions 5,243,600 *  Views 3,212,458

Age & gender ()

¢
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18-24 25-34 35-44 45-54 55-64 65+
B women B Men

GGR Social Media Statistics, 15t August 2022 — 31t July 2023.
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http://www.youtube.com/watch?v=10aWu4Sbyak

